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Our BASIC FEATURE STORY Awards

Our attorney feature story categories are AWARDED to 
individual attorneys that represent the best-of-the-best 
and the most deserving in your local legal community.

Based on a rigorous nomination and selection process, 
these feature stories are awarded rather than sold and 
cannot simply be purchased!

All candidates must be fi rst nominated; the selection 
process then includes a questionnaire, personal interview, 
reference check and fi nal approval by a selection 
committee. Candidates are evaluated based upon 
production, professionalism and uniqueness of story, as 
well as industry and community involvement.

The basic Attorney of the Month cover story is the cover 
and two pages inside. All other basic feature stories are one 
page inside the magazine. 
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Complementing Attorney at Law Magazine’s 
engaging editorial focus of timely news and 

information as well as pertinent, informative, 
insightful, and educational articles, columns, and 

commentary, Attorney at Law Magazine will be 
selecting a diverse group of local lawyers, law 
fi rms and industry professionals to feature in 

each issue within the following categories.

Feature Story 
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Black Srebnick Kornspan Stumpf
201 S. Biscayne Boulevaard, Suite 1300 
Miami, FL 33131
(305) 371-6421 
www.royblack.com

AALM: When did you first know 
you wanted to become an attorney? 
What drew you to this career? 

Lopez: I knew I wanted to be-
come a lawyer during my second 
year in college. I was first drawn to 
the profession by actor Raul Julia’s 
portrayal of defense attorney Sandy 
Stern in the film “Presumed In-
nocent,” based on the Scott Turow 
novel.

AALM: Who is your current 
mentor? What is the best lesson 
they’ve taught you so far? 

Lopez: My current mentor is our 
firm’s senior partner Roy Black. The 
best lesson he has taught me is the 
value of thorough preparation. No 
level of raw talent can be a substi-
tute for thorough preparation. Roy 
is always the most prepared lawyer 
on any case. Old-fashioned prepara-
tion will never be replaced. Always 
return to the fundamentals.

AALM: Who are some of your le-
gal heroes? Why? 

Lopez: Roy Black, Ted Wells, 
Robert Bennett. First, I have had the 
privilege of working directly with all 
three on cases. They are all premier 
lawyers who have demonstrated 
equal skill in handling both crimi-
nal and civil cases for the most so-
phisticated clients.

AALM: How is the practice of law 
different than your expectations in 
law school? 

Lopez: Finding the right balance 
between working on the substantive 
aspects of your cases and running 
the administrative aspects of one’s 
practice is the biggest difference for 
me. Legal education places little to 
no emphasis on law firm practice 
management, and I strongly believe 
that needs to change.

AALM: What drew you to your 
current firm? How would you de-
scribe the culture there? How would 
you describe your role within the 
firm? 

Lopez: I was drawn to my firm 
by Roy Black’s reputation and by 
witnessing my partner Howard 
Srebnick’s courtroom performances 
while I was an assistant U.S. attor-
ney. Our firm culture is one of a 
team environment. We are a small 

firm and accept a limited number 
of cases per year. We work on them 
in a team approach, similar to a liti-
gation practice group in a large law 
firm. I direct the firm’s civil practice.

AALM: Where do you see your 
career going? 

Lopez: I plan to continue to de-
velop our civil practice to grow in 
both size and reputation. In recent 
years, we have been successfully 
growing our civil practice on a na-
tional scale and plan to continue 
this trend.

AALM: Of the cases you’ve 
worked on or witnessed, what has 
stood out most in your mind? 

Lopez: I have had the privilege 
of working on many interesting 
cases. What sticks out in my mind 
is how terribly laborious each case 
is to handle successfully. That is, 
litigation is hard, manual labor at its 
core. To know one’s case, one must 
roll up one’s sleeves to do the work. 
As far as tactics go, I find the best 
civil litigators are dogged at pushing 
their cases forward. In many ways, 
litigation is a game of attrition.

AALM: With technology and an 
ever-global world, how do you see 
the legal profession evolving over 
your career? Do you believe this will 
be positive or negative? 

Lopez: I believe the advent of so-
cial media and its universal presence 
in our culture is the biggest change 
in recent years. Whether it is market-
ing for lawyers, or finding informa-
tion about witnesses or prospective 
jurors, all of our personal informa-
tion is public and accessible for all 
to see today. Facebook and Twitter’s 
reported involvement in our national 
elections are clear evidence of this. 
Positive or negative, social media is 
here to stay, and we must evolve as 
professionals to adapt.

AALM: What do you enjoy doing 
outside of work? 

Lopez: I enjoy boating, waters-
ports, skiing, exercise and spending 
time with my family.

AALM: What do you most hope 
to accomplish in the future? 

Lopez: I hope to continue grow-
ing our civil practice and successful-
ly raise happy and healthy children.

Rising Star

Jared Lopez
A Game of Attrition

Piyumi M.
Samaratunga

Attorney of the Month

Special
Issue

AALM: What led you to pursue a career 
in public service?

Haukedahl: I grew up in a family which 
held public and community service as a 
core value. My father was career military 
with a deep commitment to service, and 
my mother did volunteer work everywhere 
we lived. We were raised with a sense of re-
sponsibility to the world – to engage and 
make it a better place.

This included appreciation and under-
standing of all communities and cultures. I 
moved 10 times by the time I was 15, living 
in Italy, Pakistan, and all over the United 
States. Each time we moved, it was a family 
priority to learn about the places where we 
traveled and lived. 

I went to law school because I saw law 
and justice as fundamental to making the 
world a better place. 

AALM: Law was an unusual career 
choice for women at the time you attended 
law school. Have you experienced bias in 
the practice of law? 

Haukedahl: I experienced bias from the 

beginning, and that’s part of what drives my 
passion to fight for people who are being 
treated unfairly. Strong mentors have been 
key in my career. Law school never crossed 
my mind until, as a college summer intern, 
I worked for Mary Gardner Jones. She was 
a lawyer, the first female commissioner of 
the Federal Trade Commission, and a ter-
rific mentor. I left thinking, “I can do this.” 

As I mentor people today, I hear about 
the racial, gender and other forms of bias 
they face. We still have a lot of work to do 
in our society and our profession. 

AALM: What are the most significant 
challenges and opportunities for Legal Aid?

Haukedahl: The recession had a huge 
impact, with significant revenue loss at the 
very time our client community’s need for 
safety, shelter, food and basic income sky-
rocketed. We’ve returned to pre-recession 
revenue, but that does not account for in-
flation. We still turn away 60 percent of 
callers eligible for our services because we 
lack the resources to help them.

Our work to develop cutting edge tech-

nology has helped us to reach people we 
couldn’t otherwise serve. The websites 
www.lawhelpmn.org and Minnesota Legal 
Advice Online offer dozens of legal fact 
sheets, self-help forms, individual advice 
and other information. 

Innovative partnerships like our Domes-
tic Violence Court Projects and Medical 
Legal Partnerships provide increased op-
portunities to serve clients in community 
settings. Our pro bono partnerships such 
as the Hennepin County Housing Court 
Project and our Pro Bono Program focus-
ing on full representation help broaden our 
reach. These efforts leverage resources, in-
crease connections and serve more people 
– a “win” for all.

AALM: What is your vision for justice 
and Legal Aid?

Haukedahl: My vision is that everyone, 
and especially the most vulnerable among 
us, has access to the legal help they need. 
I’ve been told that’s unrealistic, but I believe 
it has to be our goal.

Cathy 
Haukedahl

Mid-Minnesota Legal Aid’s  
‘Captain’ on Bias, Legal Aid  

& Justice

When Cathy Haukedahl was in sixth grade, she was next in line to be captain of the bus pa-
trol at her Department of Defense School on a military base in Oklahoma. The principal 
gave the post to a boy, relegating Haukedahl to lieutenant. Haukedahl had the temerity 
to ask why. The principal said, “Because the captain is always a boy.”

Haukedahl has served as executive director (captain!) of Mid-Minnesota Legal Aid since 2011, fol-
lowing nine years as deputy director of the Minneapolis office. A 1979 graduate of the University of 
Minnesota Law School, Haukedahl worked at the Minnesota Attorney General’s Office from 1979-
1985 and was the first woman solicitor general. Between the AGO and Legal Aid, she was a litigation 
shareholder with Felhaber Larson.

S
ince 1946, the firm of Constangy, 
Brooks, Smith & Prophete LLP has 
exclusively represented management 
in labor law and employment mat-

ters. With more than 170 attorneys in 28 
offices across 15 states, one might expect 
to encounter a formal and impersonal le-
gal culture. But Constangy has a soul, and 
no one better exemplifies that soul than 
Piyumi Samaratunga, who joined the firm 
to open its Minneapolis office in 2015. She 
brings heart and humanity to her practice 
and leadership at Constangy, making her 
the right choice for the firm’s bid to bring 
greater diversity to the practice of law.

Samaratunga’s personal and professional 
journeys are inextricably entwined. She is a 
“born optimist” who has practiced around 
the globe, and her vibrant spirit radiates in 
the way she lives and leads. “Young people 
ask me, ‘How did you get to where you are?’ 
And I always say, ‘If I can do it, you can do 
it. It doesn’t take superhuman powers. It 
takes staying authentic to who you are and 
always having faith in humanity.’”

Piyumi M.
Samaratunga

Samartunga grew up in Sri Lanka. By 
third grade, she already understood herself 
well enough to know that her calling was 
to become a lawyer. She attended college 
and law school in Sri Lanka, and went on 
to practice international corporate law with 
one of the country’s largest firms. The next 
stop on Samartunga’s journey was the Uni-

versity of Cambridge. There, she earned 
her Master of Law with an emphasis in 
corporate law and finance and spent time 
at two London firms before returning to 
Sri Lanka. Shortly thereafter, she met her 
husband. 

Samaratunga’s husband, an engineer, 
had migrated to Minnesota with his fam-
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A Journey of 
Great Purpose 
By Haley Freeman
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Professional Profile

Sheila Lazzara of  
Written Deposition  
Service LLC

A Business of Efficiency
By Dan Baldwin

“My business was 
formed on two very 
basic principles.  
Obtaining records in 
a timely manner and 
keeping the attorneys 
informed.” says Sheila 
Lazzara, founder of 
Written Deposition 
Service, LLC.

“What attracted me to form my own 
firm was the realization that I could do 
this job faster, more efficiently and better 
than other companies in the business,” 
she says. Her firm makes a priority of 
meeting or beating deadlines with depo-
sitions, mediations, trials and other legal 
matters.

Lazzara says she is not a micromanager. 
“My company offers a comprehensive 
training program that enables the employ-
ees to become fully competent in the legal 
process and details involved in obtaining 
the records in this very complex industry. 
I have a great management team; all of my 
managers are women and they are a huge 
support to me. They all have the same phi-
losophy I have. We all work very hard. We 
understand the sense of urgency in this 
business,” she says.

Electronics, computerization and the 
internet have and will continue to make 
dramatic changes in the legal industry. 
Lazzara says, “I think there will be a lot 
of changes. I believe that everybody in 
this profession will be paperless within 
the next ten years. You still have attorneys 
who want paper records, but I think that 
within the next 10 years paper is not go-
ing to exist. It’s coming faster than I ever 
anticipated.”

Every record obtained by Written De-
position Service is placed online. Every-
thing is paperless. The firm does provide 
paper documentation to those clients who 
require that service. “Basically, we cater 
our service to meet the individual needs 
of each and every client,” Lazzara says. 
“We have an extremely knowledgeable 
staff. I and another former paralegal mar-
ket our service; but we also believe that 

our service speaks for itself. We care about 
what we do. We’re not out there just trying 
to raise our numbers. We’re out there to 
get the records the clients need in a timely 
manner.”

Lazzara and her husband have been 
married for 29 years and are partners in 
this business. Her husband handles the in-
formation technology side of the business. 
They have a daughter age 24 and a son age 
22. “The business was formed in April 1995 
and I had my son May 17. He came to work 
with me two weeks later and has  been with 
the business ever since.”

In her limited spare time Lazzara main-
tains an active lifestyle. “I love to work out. 
Staying active is very important to me. It 
keeps me mentally sane by working out and 
keeping fit. Mentally it helps me focus and 
to have a clearer mind,” she says.

That clearer mind is put to good use 
serving a variety of clients and facing an 
ongoing series of business challenges. 
Through it all, she finds her work and 
her growing business an equally ongoing 
source of personal and professional satis-
faction. 

“I love working with the clients and ob-
taining the records for their cases. I have al-
ways said that the records we obtain make 
or break their case! I love to come to work 
every day and I love what I do!”

Lazzara founded the firm in 1995 and 
has seen her organization grow to 50 em-
ployees. The firm offers customized, record 
retrieval throughout the United States, on-
line ordering and tracking, secure reten-
tion of documents, and a state-of-the-art 
calendaring system designed by Written 
Deposition Service to ensure all deadlines 
are met.

One of her major advantages is her years 
of experience as a paralegal ordering re-
cords and subsequently working in a com-
pany similar to her present firm. 

Written Deposition Service, LLC
1750 Valley View Ln Ste 210

Dallas, TX 75234
 (972) 488-5555

Sheila@WrittenDeposition.com 
www.writtendeposition.com

ily out of high school. Circumstances called 
for his return, and as Samaratunga prepared 
to join him, she encountered firsthand the 
complexities of the U.S. immigration sys-
tem. “We planned to stay only a short time, 
but when I applied for a tourist visa, I was 
informed that I was not eligible since my 
husband was a U.S. citizen. Instead, I was 
required to apply for an immigrant visa. A 
few months after our arrival, my father-in-
law met with a fatal car accident, and since I 
was here as a permanent resident, I had the 
ability to remain indefinitely. We stayed, 
and 20 years later, we’re still here.”

But Samaratunga’s journey did not end 
there. In short order, she learned that her 
legal credentials were not transferable to 
Minnesota. For her to practice law, she 
would have to return to law school for a 
third time. At first, she thought she might 
simply go to work with a firm as a research 
assistant. “I remember combing through 
the yellow pages of a huge telephone book 
and calling law firms, leaving voicemails 
asking for informational interviews, and 
not getting a single call back. In fairness to 
those I called, I think a strange-accented 
woman with an even stranger name was not 
a priority,” she laughed. 

Undaunted, Samaratunga accepted a 
friend’s help, which resulted in an offer to 
work at Medtronic as a legal consultant. 
Meanwhile, Samaratunga also went to law 
school at Hamline University School of 
Law. To make matters just a bit more chal-
lenging, she was the mother of a toddler 
and pregnant with twins when she started 
law school again. “Through adversity you 
find these beautiful moments. Human re-
silience is incredible. We have no idea what 
each one of us is capable of when we feel 
our back is to the wall. It’s amazing what 
people will do to help and reach out. There 
is no way I could ever have done any one 
of those things without the help I got from 
family, neighbors, friends and even strang-
ers at work who took an incredible interest 
in my career and family.”

In time, Samaratunga was invited to join 
a boutique immigration firm, where she be-
gan to hone her expertise in employment-
based immigration law. “I was called to my 
new life as an immigration attorney, and to-
day my focus is global mobility. I am well-
positioned to speak to foreign nationals, 
having migrated myself. I understand the 
frustrations and joys of the journey to live 
here legally. I can also relate completely to 
the employer, having worked on that side 
of the fence in corporate law. I get to speak 

to both constituencies with a very authentic 
voice.”

Samaratunga’s expertise has been widely 
sought by corporate clients and top em-
ployment immigration firms alike. But 
when she was contacted by the chair of 
Costangy’s executive committee, Neil Was-
ser, about heading up a new office in Min-
nesota, Samaratunga found a kindred spir-
it. “What was supposed to be a quick phone 
call simply to get a time on the calendar, 
turned into an hour-and-a-half conversa-
tion. We spoke about our vision for the fu-
ture of the law firm landscape, how we serve 
our clients, the challenges of commoditiza-
tion and our desire to embrace and be at 
the forefront of much needed change to our 
industry – change in terms of how we serve 
our clients and how we perceive ourselves 
while still cognizant of the need to run vi-
able business operations in a manner that is 
always consistent with and attuned to our 
moral compass. Neil talked about his desire 
to bring together people of very different 
backgrounds and experiences. Diversity is 
a personal passion for me, and I saw this 
opportunity as one with greater purpose.”

As Samaratunga has built her kaleido-
scopic team of attorneys, she reveals the 
gritty truth – diversity is messy. “We all 
bring many different experiences to the 
table, and it really has been a social experi-

ment. I realize that when I say something, 
or when I dissect what someone else is say-
ing, I bring to it my own set of experiences. 
These are things that someone else may or 
may not have intended. Even a phrase or 
a word might have different context to me 
than to you. So, when we talk about diver-
sity, we need to learn and be comfortable in 
each other’s spaces. This is something easi-
er said than done. Diversity is much more 
than how it looks in terms of numbers or 
hues and colors. We all bring our gifts and 
baggage to every conversation, every in-
teraction with a fellow human being. But 
when we as a group are committed to valu-
ing the humanity in each one of us and start 
from a premise that we are one humankind, 
amazing things begin to happen.”

She opined that to get there, people must 
be open to authentic conversations, even 
when it is not easy; achieving consensus 
is often a process of trial and error. It may 
even involve frustration or hurt feelings. 
“Yet, if we commit to continuing the jour-
ney, we will get to a place of true under-
standing and appreciation of one another,” 
she said. “That commitment can only occur 
when we have taken the time to get to know 
each other. It is through that understanding 
of the ‘other’ that we build empathy, accep-
tance and the commitment to make a better 
world.”

Young people ask me, ‘How did you get to 
where you are?’ And I always say,
‘If I can do it, you can do it. 
It doesn’t take superhuman 
powers. It takes staying 
authentic to who you are 
and always having faith in 
humanity.’

1-page BASIC Samples

3-Page BASIC Cover Story Sample

**Copyright release much be purchased.
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Attorney of the Month

Ted B. 
Lyon, jr.

At a Glance

Ted B. Lyon & Associates
18601 LBJ Freeway, Suite 525
Mesquite, TX 75150 
(972) 279-6571 
www.tedlyon.com

Practice Areas
Personal Injury 
Business Litigation
Consumer Protection 

Education
Juris Doctor, Southern Methodist 

University Dedman School of Law, 
1975

Bachelor of Science in Political Science, 
East Texas University, 1972

Select Honors
The 500 Most Powerful Business 

Leaders in Dallas-Fort Worth, D 
CEO Magazine, 2016

Legends of the Bar Recipient, Dallas 
Bar Association, 2016

Wildlife Recovery Award, Montana 
Sportsmen for Fish and Wildlife, 
2014

Teddy Roosevelt Conservationist of the 
Year, Big Game Forever, 2012

Included in Texas Super Lawyers, 
2003-2016 

AV Rated, Martindale Hubbell, 1986-
2016 

Top 100 Trial Lawyers in America, The 
American Trial Lawyers Association, 
2007-2013 

Publication
“The Real Wolf ” 

Family
Wife of 49 Years – Donna
Sons – Ted III & Payton
Grandchildren – Madelyn, Harper & 

Turner

Hobbies
Hunting & Fishing

then know that an attorney needs an ap-
pellate lawyer. He took those cases all the 
way up himself. 

Lyon says, “I just thought that’s what 
you do. You spend endless hours trying to 
figure that stuff out and I had these older 
lawyers I could bounce things off, but I 
had to do all the work myself. It was a 
process. I was so competitive and I want-
ed to do whatever to make sure I won. I 
spent the hours, whatever the hours took. 
That’s the way I went through law school 
I worked full time after my first semester, 
so it wasn’t anything for me to spend 70 
or 80 hours a week working. And I did it.”

Training and real-world experience are 
hallmarks of the attorneys at Ted B. Lyon 
& Associates. Each year all of the attor-
neys invest considerable time attending 
legal seminars and conferences. Addi-
tionally, Lyon stresses the importance of 
actual trial practice. “I want every lawyer 
in the firm to go to trial several times 
every year. We have small cases and we 
have younger lawyers working on them. 
I want those younger lawyers to go to 
trial at least four or five times a year. The 
reason for that is that small cases don’t 
generate enough income to be profitable, 
but when I go to trial against the Koch 
brothers or I go to trial against Ford Mo-
tor Company or I go to trial against one 

of the big corporations in America I want 
real trial lawyers who have participated 
in real trials assisting me,” Lyon says. 

In his personal life, Lyon and his wife, 
Donna, have been married 49 years. They 
have two boys, Ted III and Payton. They 
have three grandchildren a 12-year-old 
granddaughter, Madelyn, a 2-year-old 
granddaughter, Harper, and a 4-month-
old grandson, Turner.

Lyon enjoys fishing and hunting, espe-
cially with his sons. The family has a place 
in Montana and a ranch in South Dakota 
where they spend at least a month each 
year climbing the mountains, hunting 
and fishing. “I love being outdoors. I love 
the mountains,” he says.

Lyon is also an author. His book “The 
Real Wolf,” based on a case he had in 
Montana, is about the devastation of the 
deer and elk herds in Yellowstone Na-
tional Park and has been picked up by a 
New York publishing house. He is very 
active in wildlife conservation.

Lyon is an attorney who loves his work 
and the challenges and opportunities it 
brings. “My current challenge is to try to 
remain relevant. I want to help people as 
long as I’m physically and mentally ca-
pable of doing it” he says.

“I’ve always been a real sportsman .... I’m very 
competitive. The only game I know where you can still 
put the uniform on at my age is being a trial lawyer.”
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“I really care about 
representing injured people 

and helping them rebuild their 
lives. That’s what motivates 

me to continue practicing 
law and that means actually 

trying cases for people in 
serious need.”  

ATTORNEY OF THE MONTH
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Trying Cases.

Rebuilding 
Lives.

By Dan Baldwin

Ted B. 
Lyon, Jr.

T
he law firm is based in Dallas, but 
serves clients throughout Texas and 
other states. Of the firm’s current 
caseload of approximately 600 cases, 

200 are out of state. Ted B. Lyon & Asso-
ciates has seven lawyers, a full-time busi-
ness manager, and a number of paralegals.

Lyon says trial experience is his firm’s 
competitive edge. “We’re real trial law-
yers. Every year we get cases ranked in 
the Top 100 Cases in the state of Texas. 
We also get verdicts that are in the top 10 
in the nation. We’ve done that three times. 
Texas Lawyer publishes a feature on the 
top 100 verdicts and we’re in it almost ev-
ery year.” 

Ted B. Lyon & Associates has won nu-
merous multimillion-dollar cases such as 
a $296 million verdict in Smalley v. Koch, 

an $84 million verdict in Waldrip v. U-
Haul, and a $20.4 million verdict in Wiles 
v. Ford Motor Co.

Lyon is a recognized expert in personal 
injury and has been featured in local and 
national media coverage, including Good 
Morning America, 60 Minutes, NBC 
Dateline, Texas Lawyer, The National Law 
Journal, Dallas Observer and D Maga-
zine.

He graduated from East Texas Universi-
ty (now known as Texas A&M Commerce) 
with a Bachelor of Science in political sci-
ence in 1972 and earned his Juris Doctor 
degree from Southern Methodist Univer-
sity School of Law in 1975. Like many suc-
cessful attorneys his interest in a law ca-
reer was influenced early in life when he 
saw the film, “To Kill a Mockingbird.” 
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“That really motivated me to help people as a 
lawyer. After watching that movie, I knew that’s 
what I wanted to be. The natural evolution of my 
law practice led me to an awareness of what I want-
ed to do, which is helping severely injured people. 
That is a calling for me,” Lyon says.

Lyon received an early, real-world introduction 
to trial work during law school, trying his first case 
in his third year. “I had a senior lawyer supervising 
me. I brought the case in, tried it all basically by 
myself and won it. It was a big deal for me at that 
time. It was during my third year in law school. I 
lost 12 pounds in a week. I didn’t eat or sleep for a 
week basically. After that I knew I could do it and I 
knew I could be good at it,” he says.

Lyon says he enjoys the competitive nature of 
trial work. “I’ve always been a real sportsman. I en-
joyed sports when I was young. I coached baseball joyed sports when I was young. I coached baseball 
for 18 years. I played some college football. I’m very 
competitive. The only game I know where you can 
still put the uniform on at my age is being a trial 
lawyer.”

Lyon could have taken his law career in an en-
tirely different direction. He got married right out 
of high school and eventually took a job as a police 
officer, working nights and attending school dur-
ing the day. His ultimate goal was to form his own 
firm, so he opened his own law practice right after 
law school. Having been the president of a local po-
lice association in Mesquite, it provided him with 
numerous business contacts. Still, he went through 
the expected struggles of a startup business. “If you 
had fifty dollars or a promise to pay me fifty dollars 
I’d be your lawyer,” he says.

He took on everything that came in the door, but 
having been a police officer he had a competitive 
edge because of his understanding of criminal cas-
es. For example, he tried 12 DWI cases in one year 
and won every one of them. 

Lyon says his biggest challenge in the early days 
was just learning how to do things, noting that law 
schools teach one how to think like a lawyer, but 
not the day-to-day practice and managing of a law 
firm.

The hardest aspect of that early learning curve 
was in the practice of civil law, a process Lyon calls 
a “butt kicking.” His first five years out of law school 
he had three cases that went to the Texas Supreme 
Court. Because of that learning curve he did not 

We’re real trial lawyers. Every year we get 
cases ranked in the Top 100 Cases in the 
state of Texas. We also get verdicts that 

are in the top 10 in the nation. We’ve done 
that three times. Texas Lawyer publishes a 
feature on the top 100 verdicts and we’re in 

it almost every year.
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